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Special Highlights in 2009 :

Nonwovens / Technical Textiles
Feature in all issues of CTA and ATA

Nonwovens/Technical Textile

Biodegradable fibers shine in
medical realm
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Call for technical papers Bonus Distribution / Editorial Coverage
* Automotive Textiles 2009 Symposium on New Fiber Material, New
» Geotextiles and Technical Textiles for Construction Nonwovens Technology and New Products
* Medical and Healthcare Nonwovens February, 2009
* Industrial Nonwovens Ningbo, Zhejiang
. P_rotective Textiles ANEX+SINCE 2009
* Fibers _ _ May 20-22, 2009
. Technlpal Textile Manufacturers in Japan, US and Shanghai, China
emerging markets. _
* Conference / Trade Show Preview & Review Techtextil 2009
and moiE. Jun 16-18, 2009

Frankfurt, Germany
Growing Market Trend

The global nonwovens industry is currently valued at more than $14 billion at the roll goods levels and many times that in terms of
end use markets. Disposable baby diapers and other hygiene-related products, like feminine hygiene and adult incontinence items and
disposable wipes are still the largest market for nonwovens globally. Industrial applications like automotives, filtration, packaging, and
roofing to apparel interlinings, cleaning, home furnishings and construction to protective apparel enjoy moldable, durable and recyclable
benefits in these years.

More Applications and Consumptions

Growth of nonwovens is expected to have increased penetration of existing applications in both developed and developing markets
in Asia. With manufacturers investing in new capacity around the globe, companies situated throughout the nonwovens supply chain are
expected to benefit from this growth.

Thus, content of Nonwovens / Technical Textiles Column in both CTA and ATA will be enriched in 2009, providing the latest
development in state of the art technologies, processing, converting and raw materials, with practical solutions for improving productivity,
reducing cost, and turning innovations into real competitive advantages.

You are welcome to join us in enlightening this column. Please contact us.
Email: cta.ata@adsale.com.hk
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